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Our Aim

A Transfer of technology for Sustainable Agriculture to farmers at
grassroot level

A Promotion of low-cost, no-debt, sustainable production of
agricultural crops& preventf a r msurcides

A Training for value addition, grading, packing, labeling & marketing
A Certification of Organic farms
A Women participation & empowermentin SustainableAgriculture

A Awarenessof poison free organic food consumption in the urban
society

A Facilitate marketing of organic food from farmers directly to the
consumers

A Documentation i Successstories, Innovative Practices, package of

Practices,Data on Economics,ResearchPapersetc. A

A Publications.



Coordination With

A Food & Agriculture Organization - United Nations (FAO - UN)
A International Institute For Sustainable Agriculture, Pune (IISA)

A International Competence Center for Organic Agriculture,
Bangalore (ICCOA)

A Gene Campaign, New Delhi

A Center for Environment Education, New Delhi (CEE)

A Research Foundation for Science, Technology & Ecology, New Del
A The Covenant Center for Development (CCD), New Delhi

A Department of Biotechnology, New Delhi (DBT)

A Organic Farming Association of India, Goa (OFAI)

contd



A National Center of Organic farming, Ghaziabad ( UP)
A Commissioner of Agriculture, M.S, Pune

A MITCON, Pune

A AFARM, Pune

A Department of Agriculture Animal Husbandry and Dairy Science,
M.S.

A Mahatma Phule Krishi Vidyapeeth, Rahuri, Dist. Ahmednagar, M.S.
A NGOs - Panipanchayat, Gramparivartan, NOCA, VOFA, KVK etc
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Network of MOFF, Pune

Jurisdiction

Head Office
Trustees

Apex Council
District)

Advisory Board

District Heads
District Coordinators
Member NGOs

Farmers in Contact

Maharashtra State
* 34 Districts

* 140 Taluka

* 15,000 Villages

Pune
10

127 members ( 3 4 Senior Organic Farmers /

12 members (Hon. Dr. Vijay Bhatkar, P.B.Shitole,
Subhash Sharma, Mohan Shankar Deshpande,
Raosaheb Dagadkar & others)

34 Organic farmers.
68 organic farmers
120

1.42.000



Principal Activities

A Organic Farm schoolsi (Every Thursday, 2 hrs Theory & 2 hrs
Practical on organic farms)

A Organic Model Farms

A Organic Crop demonstrations

A Tr ai nrainirsgdn Organic farming

A Selfhelp groups of male & femalefarmers

A Organic farm certification with Participatory guarantee scheme
(PGS)

A F ar méroduéer Companies

A Farmer rallies, seminars, workshops, exhibitions, organic Mandi /
Bazar
Contd
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A Study tours for farmers in & out of Maharashtra State
A Organic food consumersclub

A Seed Banks of traditional, improved, straight & composite
varieties of major crops (Hybrids & Genetically modified crops
Prohibited)

A Active participation in OFAIl sponsored Anti. GM. Campaign,
Chennai

A Documentation of organic f a r me exgeldences, Innovative
experiments, Success Stories, Technical & research findings,
Marketing data etc

A Self SustainableBiovillage Projects
A fi F ar nseicidePreventionMi s s in®idadbha
A Leadingrolein stateGo v e r n nomyanic @okcy

A Leading role in establishmentof An International Institute, for
SustainableAgriculture, Pune ?
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Achievements of the mission
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Action Steps for Promotion of
Organic Farming

. Awareness -

- Farmers :-
a. Rainfed or irrigated farmers
b. Male & female farmers ( youths)
c. Self help groups
- NGOs
- Consumers
- Educational Institute

cont c
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Il . Technology Transfer :-

Transfer of precise organic farming technology to individual farmer / NGO
Ensure Switching over farmer gets same net Profit from 1st year itself .
Study Tours.

Farmerso rallies, Workshops, Tr ai
Beej Mahotsav, Organic Bazar/ Mandis, Publications.

lll. Value addition in organic Produce Cleaning, grading, processing,
packing, labeling

V. Marketing .
Certification with PGS

Market Surveyi Overall Survey of demand & availability of Produce in 12
Months.

Farmers Producer Company
Farmers to Consumer direct selling (Takal Systelapan )
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Organic Manure

, Urine, Jaggery, Gram flour

Jeevamrut Cow Dung
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Transportation to Organic
Processing Unit
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